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About the event
The Sydney Gardening Show is set to be the centre for exploring new ideas with gardening 
and becoming inspired by experts. The show is aimed at a wide range of gardeners and is for 
everyone who has an interest in growing plants, whether it be on a balcony, court yard or a large 
front or rear yard. 

The show will provide a unique opportunity for retailers to promote their business and sell 
products to this wide-ranging audience. It is also a perfect place to launch new ideas and 
products in gardening and horticulture. Other exhibitors such as florists and artists will create 
fabulous displays so visitors can be inspired. 

Timing
Taking place at the very beginning of the spring cycle, the show will deliver the largest possible 
qualified audience to you.

The Opportunity
Help your business grow and thrive by taking part in this unparalleled opportunity to access the 
gardening public. You can:

• Sell at the show and for months following
• Build brand awareness
• Interact with a pre-qualified audience
• Launch new products
• Research the marketplace 

Welcome to  

The Sydney  

Gardening Show



Our Experience

 History             Knowledge

 Proven             Known

With three years of organizing Sydney’s Flower & Garden 
Show and an additional six years of organizing ABC Gardening 
Australia Expo in all five Australian states, we have a wealth of 
knowledge and experience in the gardening market. We know 
how to target your prospective buyers and how to get them to 
visit the show.

This is the perfect forum to  
sell, sample or demonstrate 
your products whilst at the 
same getting feedback  
from real gardeners for  
research purposes.



Why Exhibit?
Exhibitions represent the best return on your sales and marketing dollar. Why? Because 
exhibitions allow you to combine a number of activities, compressed into a few days, 
with a qualified audience. Meet, sell, research, generate attention for your products and 
demonstrate their capabilities

Most importantly, in a time when every dollar counts, exhibitions allow 
you to measure the impact of your marketing spend, something that can’t 
easily by any other form of advertising.

Five Easy Steps to Exhibiting: 
1. Contact us 

We are on hand to discuss your needs with regards to size and budget.  
Call 02 9452 7548 or email Dawn.Sullivan@expertiseevents.com.au.

2. Book Your Stand  
The Sydney Gardening Show has options available to cater for exhibitors 
of all sizes, from space only to custom build stands and modular 
packages for a traditional style exhibition booth. There are also upgrades 
and additional services available to make you stand out from the crowd.   

3. Promote your Presence  
Take advantage of the sales and marketing opportunities we offer and attract 
more buyers to your stand.

4. Use Our Services 
We offer many additional support services to enhance your exhibitor experience. 
Our monthly Exhibitips email newsletter is just one example, we also have a 
selection of books and guides to help you plan for the event. Sign up for Exhibitips 
of purchase one of our books by visiting www.expertiseevents.com.au.

5. Be Part of a Unique Sales Opportunity   
The Sydney Gardening Show creates the climate for showcasing your products and 
services to an engaged audience in a friendly environment.



Why you should Exhibit
Exhibitions are the only medium that stimulates the five 
senses, delivering a unique opportunity for visitors to fully 
experience your products while making a buying decision.

• Make sales on the spot and for months to come

• Meet thousands of buyers each day and establish 
qualified leads for mailing lists/emails

• Show your product range in person, rather than by 
catalogue or website

• Launch new products and services and receive immediate 
feedback

• Raise the profile of your business

• Gain immediate return on your investment

54% of visitors come specifically to 
see new products and services

60% of visitors spend over 
three hours in the exhibition hall 

72% of visitors purchase 
something from exhibitors 



About the Visitor
Garden lovers come to enjoy themselves, learn about gardening and see 
outstanding displays. They are also on the hunt to purchase the latest and best 
products for gardening.

Beginners and seasoned gardeners alike are drawn to the show by the 
opportunity to learn from and be motivated by industry experts. They leave with 
everything they need to know to complete all their gardening projects.

70% are considering 
working on their 
garden area in the next 
12 months  

78% bought at 
the show  

69% saw something  
they would buy in the  
next 12 months

30% are considering 
working specifically on 
landscaping in the next  
12 months

32% spent between  
$150-$650

25 – 34

35 – 44

45 – 54

55 – 64

Age distribution

The Visitor



WHERE DO I FIT?
Whether you want to increase brand awareness or simply make retail 
sales, the Sydney Gardening Show will meet your expectations. Take 
this opportunity to plant yourself there and realize the potential for your 
business growth in 2017 and into the future.

General Retail Area
This area is designed for 
garden-associated product 
suppliers to showcase  
their hand-tools, power  
tools, pots, accessories,  
eco-friendly products, 
equipment and ornamental 
items. This is a great  
space for retailers to show 
visitors the solutions their 
products offer.

Nursery Walk
This precinct is an amazing 
opportunity for Australian 
nurseries to sell their plants 
directly to thousands of 
visitors. To exhibit in the 
Nursery Walk you will need 
to meet our standards of 
quality and presentation and 
be either a wholesale or retail 
nursery business. Be quick as 
spaces are limited – sell your 
specialty plants here.

Outdoor Living
The Sydney Gardening Show 
will launch a specialty area 
focusing on outdoor living 
and renovations. This will 
create a space for an array of 
exhibitors which specialise in 
outdoor furniture, renovation 
needs, tools, equipment, 
barbeques, DIY projects, 
home addition possibilities 
and much more. It offers 
visitors inspiring ideas for their 
outdoor spaces.

Gardener’s Village
The Gardeners’ Village will 
showcase boutique food and 
wine as well as health and 
beauty products from  
all over Australia. The  
precinct will be filled with 
natural and organic products 
which are not always easily 
accessible and are often only 
found in high quality markets 
and farms. 

Pets Backyard
We have created a special 
precinct dedicated to the 
family pet. Exhibitors will  
be able to showcase 
everything needed for cats, 
dogs, fish and reptiles.  
This will be a unique 
opportunity for exhibitors  
to reach new customers, 
and introduce them to new 
products and services their 
fluffy friends will love. 

Focus Your Business



Flower Sense 
From the garden to the vase – this is where visitors will 
learn flower arranging, how to make the most of their 
arrangements, which plants work well together and last  
the longest.

Seeds of Knowledge
An informal and intimate Q & A panel format featuring  
garden and industry experts talking about specific plant  
care and answering questions about insects, landscape 
design, plant diseases, vegetable gardening, watering  
needs and much more.

Garden Design Clinic
Our experts will show visitors clever ways to re-design  
their existing garden to make it into a livable space. Our 
garden designers will demonstrate many short cuts for great 
looking gardens.

The Kitchen Garden
Chefs, cooking experts, personalities and exhibitors 
demonstrate easy, hands-on cooking techniques which take 
the fruit and vegetables of their garden labours to the table.

Backyard Wildlife
Stage presentations will educate visitors on numerous  
issues to do with the variety of animals, insects and birds  
co-existing in a thriving and dynamic (garden) ecosystem.

The Potting Shed
An interactive display by garden experts which involves 
participation from audience members. Visitors will learn  
the fundamentals of key gardening skills: propagating  
from seed, roots and cuttings; grafting; re-potting; pruning 
and transplanting. Visitors will also learn about the various 
soil types and composting.

Stage and  

Feature Areas



To help you make the most of your experience we provide 
extensive marketing and promotion support, which is included 
in your stand cost.

Media Campaign
A media campaign for the Sydney Gardening Show will run 
two weeks prior to the event with a committed advertising 
spend including:

• Television commercials on the major networks

• Radio advertisements on major stations

• Advertisements in both major and local newspapers

• Advertisements in gardening related magazines

Promotional Flyers
We will send you a nominated quantity of FREE promotional 
flyers for distribution to your valued customers, inviting them 
to the expo

Sneak Peak
There’s an opportunity to list your special or new product or 
service on the sneak peak section of our website for visitors 
to see before the event.

E-Cards
All exhibitors will receive complimentary e-cards to send to 
VIP customers. 

Web Links
Inward-pointing website links can be provided free of charge 
to direct traffic back from your website to the event site 
for further information. Outward-pointing web links can be 
inserted in the exhibitor list for a small fee.

PR
Assistance from our dedicated public relations and media 
team plus news releases about the show will be distributed 
to trade and public media to generate exposure before and 
during the Expo.

Onsite Guide
Your business and stand number will be listed for free. 
Our marketing and promotions pack detail additional 
opportunities for a small cost.

Marketing and 

Promotions



The Strength of our Marketing and Promotions
Research has shown companies who pre-promote 
themselves are more successful. That’s because around 76% 
of visitors decide which exhibitors are on their “must-see” 
lists before they arrive. Coupled with this fact, pre-promotion 
can increase traffic by around 33%.

Visitors often have limited time at an exhibition. Make sure 
you are on their “must-see” list by taking advantage of our 
sales and marketing opportunities (most of which are free).

Exhibitips 
Expertise Events are the number one exhibition company for 
education. We have a great response from our exhibitors and 
partners to our monthly newsletter Exhibitips. If you haven’t 
read them, make sure you check them out. If you are not 

currently receiving the monthly email, let us know at  
info@expertiseevents.com.au and we will add you to the list.

Marketing and Promotions Pack
Once you have made the decision and booked a stand at 
the Sydney Gardening Show, you will be electronically sent 
a marketing and promotions pack. These easy to use forms 
offer exhibitors various marketing activities. It is a great way 
to start your pre-promotion for the show.

Pre-Promotion
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